
Digital Info Security Company Engages The Booyah Agency for Online Marketing

Westminster, CO, May 5, 2008—Digital  Info  Security  Company  (Pink  OTC  Markets: DGIF)
(DISC)  is  pleased  to  announce  that  it  has  contracted  with  The  Booyah  Agency  (TBA)  to
manage its online marketing campaign.

TBA is an online advertising agency with its roots in search.  It has evolved to service all of its
clients’ online marketing needs, including email marketing, search engine optimization, online
ad buys, online video advertising and more.

DISC selected TBA for its expertise, methodologies, and track record in leveraging data from
tracking search campaigns to help companies grow through online marketing campaigns.

For additional  information about this  announcement,  contact  DISC at  866-841-5970 or visit
http://www.disecurityco.com and http://www.restorerex.com.

ABOUT DIGITAL INFO SECURITY COMPANY
DISC specializes in automated services for compliance such as Remote Backup, Email/Instant
Message Archiving & Monitoring, Electronic Discovery, Email Encryption and other solutions
for companies of all sizes.

DISC purchased an email  archiving company in April  2005 and expanded its  infrastructure to
include a state-of-the-art data center.  DISC’s management has extensive experience in
Internet security, SEC, HIPAA and other regulatory compliance solutions.

ABOUT THE BOOYAH AGENCY
The Booyah Agency, an award-winning boutique online marketing agency, is a division of
Booyah  Networks.  In  2006,  Booyah  was  recognized  as  Inc.  500’s  fastest  growing  private
advertising/marketing company in the U.S. Staffed by senior-level online marketing veterans
the company’s client list includes AIMCO, Brookstone, MapQuest, Little Tikes, Vitamin Shoppe,
Phillips International, NewsGator, Thomson Corporation and more. For more information
please visit www.thebooyahagency.com.

SAFE HARBOR STATEMENT
This  press  release  contains  forward-looking  statements  within  the  meaning  of  the  Private
Securities Litigation Reform Act of 1995.  Terminology such as “anticipate,” “believes,”
“estimate,” “may,” “intend,” “expect,” and similar expressions identify such forward-looking
statements.  Actual results, performance or achievements could differ materially from those
contemplated, expressed or implied by the forward-looking statements contained herein.
These forward-looking statements are based largely on the expectations of the Company and
are subject to a number of risks and uncertainties.  These include, but are not limited to, risks
and  uncertainties  associated  with:  the  impact  of  economic,  competitive  and  other  factors
affecting the Company and its operations, markets, product, and distributor performance, the
impact on the national and local economies resulting from terrorist actions, and U.S. actions
subsequently, and other factors detailed in reports filed by the Company.
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